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•	Owner	at	Pushkarstudio
•	Project	manager	+	Social	Media	projects	(VW,	Danone,	Jameson…)
•	Co-founder	of	ISTANBUL	CLUB	FOR	SUCCESSFUL	PEOPLE

* About me

Anastasia Pushkar

Education
•	School	of	Art
•	Republic	University	of	professional	Education	(Minsk,	Belarus).	
Faculty	of	Economics.	
Specıalızatıon:	Technologies	of	Information	Systems

•	Different	graphic	design	courses
•	Digital-course	Interactive	Communications	in	Advertising	(Russian	IKRA)
•	Business	youth	
•	Advanced training «Instagram	for	business»
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Today we gonna speak
• Goals
• Target audience and where to find it
• Contemporary and familiar SM
• My favorite SM channel
• How to create successful SM channel 
• Metrics and analytics
• Well known TR Uni in SM
• Use trends
• Some examples from abroad
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« If one does not know 
to which port one is sailing, 

no wind is favorable. »
Seneka.	Roman	philosopher
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General goals in Social Media
1. Sales
2. Web-site visitors
3.   LOYALTY

- positive image
- working with negative comments 
- answers to questions
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Core audiences
• Prospective students

• Prospective student's parents

• Current students

• Alumni

• Alumni from another Universities
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Возраст	в	соцсетях!



Возраст	в	соцсетях!

Mobile



Contemporary 
and familiar channels
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60 seconds



New 
channels
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The Live Video Streaming App
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Content
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Strategy and
Content plan
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KPI
Key 
Performance 
Indicators





SM is not only cute pictures and funny videos





Colleagues experience



Boğaziçi
Üniversitesi

• Facebook 105 378 followers

• Insta 21 200 followers

• Twitter 31 100

• Youtube 3 967 followers

1 065 714 views
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Boğaziçi
Üniversitesi

Conclusions

The most active channels are Facebok and Instagram. YouTube was created for the 
official video content.

Basic involvement - Like, Comment, Share. 

Good accounts, but nothing extra. Although they are steadily increasing audience.
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What is missing?
• No branded content

• No strategy

• No online activities or contests

• Communication Style - strict. 
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Examples 
from abroad
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OMG – Look at this!  Press here

Facebook ~ 400 accounts
Twitter ~ 150 accounts
Flickr - 20 accounts
YouTube - 31 accounts
LinkedIn ~ 60 accounts

Google+ - 14 accounts
Instagram – 53 accounts
Pinterest – 14 accounts
Snapchat – 5 accounts
Tumblr - 3 accounts
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@coloradostateuniversity
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Photography competition 
Objective: to share inspiring 
images of the campus and 
facilities in order to promote the 
life and culture of the university.

#wearehull
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$10,000 grand prize scholarship to the University
Objective: to share inspiring images of the 
campus and facilities in order to promote the life 
and culture of the university.

2,500 629,000
Twitter	Website	Clicks Tweet	Impressions

5,400 680,000
Website	Clicks	From	Facebook People	Reached	Through	Facebook

Source
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50 GREAT SOCIAL MEDIA IDEAS FOR HIGHER ED
The 17 Best College Instagram Accounts

Insperation
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Trend
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Increases social sharing by 22%



Examples
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Summarize
• Goal

• Audience

• Channels

• Strategy, style

• KPI, Analytics

Experience is a key!
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Thank you!

www.pushkarstudio.com

Created by Anastasia Pushkar
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